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MEET MARC 

Early rate of $995 through 
FRIDAY, 10/9 

www.nonprofitstorytellingconference.com 



  

More New 501(c)3’s Each Year 

Statistics from National Center for Charitable Statistics http://nccsdataweb.urban.org/ 
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w  Campfire picture with people talking 



  

Even cavemaen told stories! 

1.  “The one that got away” 



  

w  Huge DNA picture strand 



  

 
 



  

“Story Proof: The Science Behind 
the Startling Power of Story”  
by Kendall Haven 



  

“Story Proof: The Science Behind 
the Startling Power of Story”  
by Kendall Haven 

 
w Stories even improved kids math 

scores! 



  

This isn’t your father’s media 
It used to be that 3 ads reached 85% of viewers. 
 
Not anymore! 



  

LOTS of distraction & fragmentation 
Now there are literally HUNDREDS of TV options! Alone! 



  

Grocery store 
w  A trip to the grocery store 



  

Grocery store – deli ticket 
w  A trip to the grocery store 

Image courtesy of Jason Saul. Used by permission 
https://flic.kr/p/5PDS3V 



  

Grocery store -aisle 
w  A trip to the grocery store 

Image courtesy of George Kelly. Used by permission 
https://flic.kr/p/baQPdx 



  

Grocery store – back of store 
w  A trip to the grocery store 

Image courtesy of Southern Foodways Alliance. Used by permission 
https://flic.kr/p/8NPCuG 



  

Grocery aisle - checkout 
w  A trip to the grocery store 

Image courtesy of JasonParis. Used by permission 
https://flic.kr/p/aNo4ig 



  

Grocery store – finale  
w  A trip to the grocery store 



  

Set structure of 
storytelling 2300 
years ago 



  

Set structure of 
storytelling 2300 
years ago 
– Beginning, Middle, End 



  

Set structure of 
storytelling 2300 
years ago 
– Beginning, Middle, End 

http://nonprofitstorytellingconference.com/story-jam-marc-pitman/ 



  

Set structure of 
storytelling 2300 
years ago 
– Beginning, Middle, End 
– Has a hero 



  

w Has to be a person 

The hero has to be a person 



  

Set structure of 
storytelling 2300 
years ago 
– Beginning, Middle, End 
– Has a hero 
– Needs CONFLICT (hero

+obstacle=conflict) 



  

Good Night Moon vs. Disney  vs. Mission Impossible 

No conflict 



  

Some conflict 
Good Night Moon vs. Disney  vs. Mission Impossible 



  

Good Night Moon vs. Disney  vs. Mission Impossible 

Lots of conflict! 



  

Set structure of 
storytelling 2300 
years ago 
– Beginning, Middle, End 
– Has a hero 
– Needs CONFLICT (hero

+obstacle=conflict) 
– The storyteller works to 

help the listener be 
immersed in the story 



  

Set structure of 
storytelling 2300 
years ago 
– Beginning, Middle, End 
– Has a hero 
– Needs CONFLICT (hero

+obstacle=conflict) 
– The storyteller works to 

help the listener be 
immersed in the story 



  

Storytelling for Dummies 

Act 1: Get hero up a tree 
 
Act 2: Throw rocks at him 
 
Act 3: Get him down 



  

Stories help you charge more 
w  Stories can increase profit to your company 
w  And to your own “personal” brand 
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5 Buckets for Stories 

w Let’s look at 5 typical buckets of 
stories 

w Especially non-disaster relief stories 

Image courtesy of Ross Hawkes. Used by permission 
https://flic.kr/p/8q32Cx 



  

5 Buckets for Stories 

1.  Founding Story 



  

5 Buckets for Stories 

1.  Founding Story 

2.  Mess Up Stories  



  

Mess Up Stories 
w  What mistakes have you made for the right reasons!! 



  

Mess Up Stories 
w  What mistakes have you made for the right reasons!! 



  

Mess Up Stories 
w  What mistakes have you made for the right reasons!! 



  

Mess Up Stories 
w  What mistakes have you made for the right reasons!! 



  

5 Buckets for Stories 

1.  Founding Story 

2.  Mess Up Stories  

3.  Suffering Stories 



  

Suffering Stories  
w  Sometimes you just have to slog it out. Telling stories can help. (Long 

suffering without super glorious overcoming—those will be next. This is 
just the sticking to what you know to be true and enduring.) 



  

5 Buckets for Stories 

1.  Founding Story 

2.  Mess Up Stories  

3.  Suffering Stories 

4.  Phoenix Stories 



  

5 Buckets for Stories 

1.  Founding Story 

2.  Mess Up Stories  

3.  Suffering Stories 

4.  Phoenix Stories 

5.  Glorious End Stories 



  

Glorious End Stories 
w  When will you know you’ve crossed the finish line? How will the world 

be a better place? 



  

w  m 



  

In control = Out of touch 

“The more in control 
we are, the more out of 
touch we become…” 
—A.G. Lafley, CEO P&G 



  

w  New social media tools cropping up all the time! 

So many ways people can talk about you! 



  

How do you give people a script? 



  

w  Wrap up 
–  Problem:Tons of new nonprofits; 

outpacing population 
–  Solution: Uncovering and 

communicating your uniqueness 
in ways that “hand a script” to 
those around you 

–  Climax: The ah-ha of someone 
saying your script back to you! 
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