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Cave painting, Lascaux, Frahce, 15,000 to 10,000 B.C.
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“Story Proof: The Science Behind
the Startling Power of Story”
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“Story Proof: The Smence Behind
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1age courtesy of Jason Saul. Used by permission
https://flic.kr/p/5SPDS3V
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Image courtesy of George Kelly. Used by permiséion
https://flic.kr/p/baQPdx
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Set structure of
storytelling 2300
years ago




Set structure of
storytelling 2300

years ago
—Beginning, Middle, End




Story Jam - Marc Pitman
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http://nonprofitstorytellingconference.com/story-jam-marc-pitman/

Written by Sheena Greer
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—Has a hero







Set structure of
storytelling 2300

years ago
—Beginning, Middle, End
—Has a hero

—Needs CONFLICT (hero
+obstacle=conflict)




No conflict
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Finding Nemo developer Traveller's Tales publisher Ubisoft © GameWallpapers.com hosted by JTLnet.com



Lots of conflict!
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Set structure of
storytelling 2300

years ago
—Beginning, Middle, End
—Has a hero

—Needs CONFLICT (hero
+obstacle=conflict)

— The storyteller works to
help the listener be
immersed in the story







Storyt zlling for Dummies
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Act 1: Get hero up a tree
Act 2: Throw rocks at him

Act 3: Get him down




If You Want to Raise Prices, Tell a Better Story

by Ty Montague | 8:00 AM July 31, 2013

Ask a CEO if they want to spend a pile of money on an analysis of their company’s story, and they’ll
probably throw you out of their office. But if you tell them that you have a powerful insight that can
help them raise the prices on all of their products, they might ask you over to their house for dinner.
Money talks, in other words. Unfortunately, in most companies, the power of story to affect pricing still
remains unknown, or at least it's vastly under-utilized.

http://blogs.hbr.org/2013/07/want-to-raise-prices-tell-a-be/
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5 Buckets for Stories

1. Founding Story



5 Buckets for Stories
1. Founding Story
2. Mess Up Stories



917
\edy Memorial Drive
Maine 04903-2917

Marc & Emily Pitman

5 Oak Knoll Dr
Waterville, ME 04901-5336

‘"llll‘ll“l‘llnllI\II"I\I\IH“IH“ll“ll“ﬂll\l‘ll\ll“

o o B o

e ——————————"

Ay ——————

o

W \\'\\“\\\‘

\'\\\\"\"\\\\\\-\\'\\'\-\\‘\\'\‘












5 Buckets for Stories
1. Founding Story
2. Mess Up Stories

3. Suffering Stories






5 Buckets for Stories
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Founding Story
Mess Up Stories
Suffering Stories

Phoenix Stories



5 Buckets for Stories
1. Founding Story

Mess Up Stories
Suffering Stories

Phoenix Stories
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Glorious End Stories
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Phoenix Stories
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. Glorious End
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