


3 SOCIAL MEDIA AD

STRATEGIES - WHICH ONE
WORKS FOR YOUR

NONPROFIT?










Show of hands:



Have you ran an ad before?





What was your goal for the ad?





WHO IS THIS TRAINING FOR? 

Organizations ready to take their social media
advertising to the next level. Maybe you've run a few
ads, but haven't seen great success or you're looking

for a more strategic approach.









MY PROMISE

You'll leave this session with 3 social media ad
strategies to implement based on your business goals:

Staying Top-of-Mind, Grow Your Email List, and
Increase Donations.











YOU MAY BE THINKING...



MYTH # 1

BOOSTING POSTS IS THE SAME
OR BETTER THAN RUNNING ADS







Reels 
Facebook Stories

Marketplace



MYTH # 2
ADS ARE EXPENSIVE $$$

BOOSTING POSTS IS THE SAME
OR BETTER THAN RUNNING ADS



do you know how much it cost you
to ACQUIRE A NEW DONOR?



$50 SPEND =
65 WEBSITE CLICK THROUGHS

$626.69 SPEND =
22,621 VIDEO VIEWS

$42 SPEND =
NEW DONOR



BUDGET



BUDGET



BUDGET



MYTH # 3
MY FOLLOWER SIZE IS TOO
SMALL

ADS ARE EXPENSIVE $$$

BOOSTING POSTS IS THE SAME
OR BETTER THAN RUNNING ADS



FACT: Your follower size has NO factor on the
success of your ads because you're reaching

NEW people 





DOWNLOAD



STAY TOP-OF-MIND



GOAL: Raise brand awareness and BE SEEN.















THE SETUP

AD OBJECTIVE: Reach



AD BUDGET: $1-$5/day,
$31-$155/month



AD LENGTH: 3,000 Impressions+

/ 2 weeks - month



AUDIENCE: Warm Audience
(Custom)



YOUR CONTENT

Stats graphic
Reel on progress
Latest news
Relevant story

Impact Update














YOUR CONTENT

Stats graphic
Reel on progress
Latest news
Relevant story

Impact Update












Video or graphic featuring
a leader within your
organization  sharing an
update on the mission

Thought Leadership














YOUR CONTENT

Stats graphic
Reel on progress
Latest news
Relevant story

Impact Update












Video or graphic featuring
a leader within your
organization  sharing an
update on the mission

Thought Leadership












Podcast feature
Press feature
Speaking engagement

Press Feature or
Credibility Boost

















CREATE NEW EMAIL LEADS



GOAL: To find new passionate supporter to bring into
your email list to nurture.














LEAD GENERATION: 
PROVIDING A VALUE EXCHANGE IN RETURN FOR YOUR EMAIL ADDRESS TO
GROW YOUR LIST.



THE SETUP

AD OBJECTIVE: Lead Generation
OR Conversion



AD BUDGET: $10-$15/day



AD LENGTH: 3,000 Impressions 



AUDIENCE: Cold Interest-Based

+ Lookalike



INCREASE FACEBOOK DONATIONS



GOAL: Excite NEW audiences to create Facebook
(Birthday) Fundraisers
















THE SETUP

AD OBJECTIVE: Engagement



AD BUDGET: $5-$10/day



AD LENGTH: 3,000 Impressions
(Test 4-5 days)



AUDIENCE: Cold (Saved) 



You're targeting people with birthday of that
month. Get personal. "Happy Birthday Aries or

Taurus! This is YOUR month!"



You're targeting people with birthday of that
month. Get personal. "Happy Birthday Aries or

Taurus! This is YOUR month!"

Use your unique fundraiser link that
Meta | FB provides you. 



You're targeting people with birthday of that
month. Get personal. "Happy Birthday Aries or

Taurus! This is YOUR month!"

Use your unique fundraiser link that
Meta | FB provides you. 

Create a video or graphics that speaks
to your org's mission AND is

celebratory!



On-Facebook Donations

Donor never leaves Facebook

Ads only run on Facebook

Donor automatically has the ability to

opt-in to share contact info

 No fees are taken by Facebook

Great for targeting previous Facebook

Fundraisers or Facebook Donors

Can manage donors in your Nonprofit

Manager







CONTENT &
COPY INCLUDE A PERSON/ANIMAL

REFLECTING YOUR CAUSE 

HOOK: WHAT PROBLEM ARE
YOU SOLVING?
WHAT'S THE SOLUTION?
HOW CAN THEY MAKE A
DIFFERENCE?

TALK TO YOUR IDEAL DONOR
WITH YOUR MESSAGING:

INCLUDE AN ENGAGING IMAGE OR
VIDEO AND RELEVANT CALL TO
ACTION IN YOUR AD (TEST REELS)










WHICH AD
STRATEGY
WILL YOU

START
TESTING?

A. Top-Of-Mind "you're EVERYWHERE"

B. Attracting Recurring Donors

C. Increasing Facebook Donations



WORKING
TIME! 

Pick an ad campaign to focus on

Plan out your budget, timeline & audience

What will your content be? Write out the
copy & details of the visuals.



LISTEN TO MISSIONS TO MOVEMENTS PODCAST


