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News Headlines 
The Nonprofit Fundraiser's Guide to Cra5ing Irresis8ble "News" 
Headlines 
 
 
 
Why "News" Headlines Work 
 
In the noisy world of donor communica4ons, you need a way to grab a8en4on fast.  
 
"News" headlines spark curiosity, urgency, and emo4onal connec4on—all cri4cal in inspiring 
donors to act. These headlines feel 4mely, important, and personal, making them irresis4ble in 
emails, appeal le8ers, and social media posts. 
 
Here’s what this guide includes: 
 

• The Simple Formula for "News" Headlines 

• Categories of "News" Headlines 

• Customizable Templates 

• Exercises to Spark Crea4vity 

• Headline Inspira4on Library 

• Final Tips for Using "News" Headlines 

• Ready to Take Your Fundraising to the Next Level? 

 
 
The Simple Formula for "News" Headlines 
 
[A8en4on-Grabbing Phrase] + [Teaser or Impact Statement] 
 
A"en%on-Grabbing Phrases: Creates immediate curiosity. 
Teaser/Impact Statement: Hints at the transforma4on their giV can create. 
 

Example: 
Breaking News: Your kindness just gave [Name] a second chance. 
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Categories of "News" Headlines 
 
Each type of "News" headline taps into a different emo4onal trigger. Use them strategically 
depending on your campaign. 
 
1. Breaking News Headlines 
 

• Breaking News: Your support changed everything for [Name]. 
• Breaking News: A $25 giV today will be doubled—but only for 24 hours! 

 
2. Teaser Headlines 
 

• Guess What We Heard: Your generosity sparked a miracle. 
• Psst... [Beneficiary Name] has something special to tell you. 

 
3. Urgent Update Headlines 
 

• Heads Up: A cri4cal deadline is approaching—we need your help. 
• Urgent: Families are s4ll wai4ng for help—can you step in today? 

 
4. Insider Scoop Headlines 
 

• The Scoop Is In: [Beneficiary Name] has hope again—thanks to you. 
• Inside Info: Your kindness is making waves in our community. 

 
5. Transforma%on Headlines 
 

• Whispers Are True: You gave [Name] a fresh start. 
• Confirmed: Your support created a life-changing moment. 

 
 
Customizable Templates 
 
Use these plug-and-play templates to craV your own "News" headlines. 
 
1. Breaking News Templates: 
 

• Breaking News: [Your GiV/Ac4on] made [Beneficiary Impact]. 
• Breaking News: [Specific Need] can be met today—with your help. 
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2. Teaser Templates: 
 

• Guess What We Heard: [Exci4ng Donor Impact/Beneficiary Update]. 
• Psst... [Opportunity/Need] is wai4ng for your support. 

 
3. Urgent Update Templates: 
 

• Heads Up: [Cri4cal Need/Deadline] is approaching fast. 
• Urgent: [Immediate Challenge] needs your a8en4on now. 

 
4. Insider Scoop Templates: 
 

• The Scoop Is In: [Exci4ng Outcome] because of you. 
• Inside Info: [Donor's Role] changed [Beneficiary’s Life]. 

 
 
Exercises to Spark CreaBvity 
 
Exercise 1: Mix and Match Headlines 
Goal: Create fresh, compelling headlines by combining different opening phrases with teasers. 
 
Instruc%ons: 
 
1. Choose an opening phrase: 
 

• Breaking News: 
• Rumor Alert: 
• Heads Up: 
• Guess What We Heard: 
• Psst...: 

 
2. Pair it with one of these teasers: 

 
• A new opportunity is here to change lives. 
• Your giV just made something amazing happen. 
• [Beneficiary Name] has a message for you. 

 
Example Output: 
 

• Breaking News: Your giV just made something amazing happen. 
• Psst... [Beneficiary Name] has a message for you. 
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Exercise 2: Rewrite Exis4ng Headlines 
Goal: Transform plain headlines into engaging "News" headlines. 
 

• Plain Headline: "Our campaign is making progress." 
• Rewri8en: Breaking News: Your support is changing lives right now! 

 
• Plain Headline: "We’ve helped another family this week." 
• Rewri8en: The Scoop Is In: Another family has hope—thanks to you. 

 
 
 
Exercise 3: Match Headlines to Campaign Goals 
Goal: Tailor headlines to specific fundraising campaigns. 
 

1. Year-End Giving: 
   Breaking News: Your giV today could change 2024 for [Beneficiary Name]. 
 
2. Urgent Appeal: 
   Rumor Alert: The clock is 4cking for families in need. 
 
3. Thank-You Campaign: 
   Guess What We Heard: You made [Beneficiary Name]’s day. 

 
 
Headline InspiraBon Library 
 
Here’s a quick-reference list of ready-to-use headlines: 
 
1. Breaking News: Your generosity just created a miracle for [Beneficiary Name]. 
2. Guess What We Heard: Your giV helped save [Number] lives today. 
3. Heads Up: We’re almost there—but we need your help to cross the finish line. 
4. The Scoop Is In: [Beneficiary Name] is thriving because of you. 
5. Rumor Alert: Your kindness sparked something extraordinary. 
 
 
Final Tips for Using "News" Headlines 
 

• Test and Learn: Try different headline styles in emails and social media to see what 
resonates. 

• Keep It Donor-Centric: Make sure the donor feels like the hero of the story. 
• Follow Through: Ensure your content delivers on the promise of your headline to build 

trust and connec4on. 
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By using "News" headlines, you’ll not only grab a8en4on but also build stronger emo4onal 
connec4ons with your donors—leading to more engagement and, ul4mately, more support for 
your cause. 
 
 
Ready to Take Your Fundraising to the Next Level? 
 
If you found these headline strategies helpful, imagine what you could achieve by mastering the 
art of storytelling in all your donor communica4ons. Join us at the Nonprofit Storytelling 
Conference and learn from the best minds in fundraising, marke4ng, and storytelling. 
 
Discover how to craV messages that don’t just inform but inspire—and leave your donors eager 
to support your cause. You'll walk away with prac4cal tools, real-life examples, and ac4onable 
strategies to transform your fundraising efforts. 
 
To learn more, go to h8ps://nonprofitstorytellingconference.com  
 
 
If you found this guide helpful, please forward it to a friend. 
 
 

Get help raising more money.  Come to the Nonprofit Storytelling Conference. 
For more informa4on, go to: 

 
h8ps://nonprofitstorytellingconference.com 
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