“Oops” Openers

for Emails, Appeals, Social Media & More
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“Oops” Openers for Emails, Appeals, Social Media & More
Attention Grabbing Phrases That Humanize Your Nonprofit Organization

Mistakes happen.

Whether the mistake is a typo, a miscommunication, or an oversight, how you acknowledge it
can strengthen trust with donors and supporters. Even when no actual mistake has occurred,
using an “Oops” style opener can grab attention and increase engagement in marketing
campaigns.

Below, you'll find ready-to-use openers and guidance on when and how to use them.

Why ‘Oops’ Openers Work
e Curiosity: Readers want to know what happened.
e Authenticity: Admitting a mistake humanizes your organization.
e Trust-Building: Owning up to errors shows transparency and responsibility.
e Engagement: These openers create an emotional connection and encourage donors to
open and read.

Categories of ‘Oops’ Openers

1. Actual Mistakes (Corrections & Apologies)
When a real mistake occurs—such as a wrong fundraising total, incorrect event date, or donor
name mix-up—these openers help address the issue honestly:

e “Oops! We Made a Mistake—Here’s the Real Story.”

e “Our Apologies: We Got This Wrong.”

e “Correction: Here’s the Information You Need.”

o “Yikes! We Messed Up, and Here’s How We’re Fixing It.”
e “We Goofed. Here’s What We’re Doing About It.”

2. Marketing & Attention-Grabbing Openers
Sometimes, you don’t need a real mistake—just a compelling way to pique curiosity:

e “Oh No. This Isn’t Good.”

e “Wait... Did We Just Do That?”

e “Well, That Wasn’t Supposed to Happen!”
e “My Apologies—But This Is Important.”

e “| Can’t Believe We Forgot to Tell You This.”
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3. Re-engagement & Follow-Up Openers
Use these when reconnecting with donors after a period of silence or if a previous campaign
underperformed:

e “We Owe You an Apology—And a Thank You.”

e “We Dropped the Ball—But Here’s How We’re Fixing It.”
e “We Haven’t Reached Out in a While—Here’s Why.”

e “This Didn’t Go As Planned—But You Can Still Help.”

e “We Should Have Told You Sooner.”

When and How to Use ‘Oops’ Openers

When to Use:
e After a genuine mistake.
e When you need to cut through inbox clutter.
e To create intrigue in a fundraising email or letter.
e When donor engagement is low and you need a fresh way to reconnect.

Best Practices:
e Be Transparent: If it’s a real mistake, acknowledge it and explain how you’re fixing it.
e Keep It Donor-Centered: Even when apologizing, tie it back to the donor’s impact.
e Use a Conversational Tone: This style works best when it feels human, not overly formal.
e Follow Through: If you promise to correct an issue, ensure it happens.

Customizable ‘Oops’ Opener Templates for Nonprofits
For Fundraising Appeals:

e “Oops! We Forgot to Tell You [Important Detail].”

o “I Made a Mistake—[lIssue] Needs Your Help Now.”

e “We Didn’t Expect [Unexpected Situation] ... But You Can Help Fix It.”
For Event Emails:

o “Wait! We Got [Event Detail] Wrong—Here’s the Correct Info.”

e “Oops! A Small Change to [Event Name] You Need to Know.”

e “Correction: Here’s What You Need to Know About [Event Name].”
For Donor Stewardship & Thank You Messages:

e “We Forgot to Say [Appreciation Message]...”
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e “We Almost Missed This—But You Deserve to Know [Key Donor Impact].”
e “Our Apologies—We Didn’t Highlight Your Impact on [Project/Program] Enough.”

For Re-engagement Campaigns:

e “It's Been Too Long—Our Mistake. Here’s What’s Happening Now.”
e “We Should Have Checked in Sooner — [Update or Urgency Statement].”
e “We Lost Touch—But [Urgent Need or Positive Outcome] Needs Your Support.”

‘Oops’ openers are powerful tools when used with integrity and intention. Whether correcting
an actual mistake or simply using a curiosity-driven hook, they can help strengthen relationships
with donors, drive engagement, and build trust.

Use the collection of openers above as a swipe file for your nonprofit’s fundraising and
communications team!

Try it today: Take one of these openers, customize it for your organization, and use it in your
next email or social post!

Want more storytelling-driven fundraising tips? Go to:
https://nonprofitstorytellingconference.com

If you found this helpful, please forward it to a friend who could benefit from
writing better openers.

Get help raising more money. Come to the Nonprofit Storytelling
Conference. For more information, go to:

https://nonprofitstorytellingconference.com
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